1. Hoc phin:

Mon hoc s& cung cip cho sinh vién nhiing vin dé co ban lién quan dén linh vuc
nghién ciru marketing, cung cap mot cai nhin tong quat khi thyc hién mot dy an nghién
ctru marketing. Sau khi gidi thi¢u dinh nghia, vai tro ctia nghién ctru marketing, mon hoc
gitip nguoi hoc hiéu rd cac giai doan ctia mot tién trinh nghién ctru marketing, tir viéc xac

1ap muc tiéu nghién ctru dén cac phuong phap thu thap dir lidu, thiét ké cong cu thu thap

NGHIEN CUU MARKETING
(MARKETING RESEARCH)

2. Mi hoc phin: MKT3002

3. Nganh: Marketing

4.  Khéi lwong hoc tap: 3 tin chi.

5. Trinh d¢: bPai hoc.

6. Hoc phin diéu kién hoc trweée:  MKT2001 — Marketing Cin Ban
7. Muc dich hoc phén

dit lidu, phan tich, dién giai dit liéu va viét bdo cdo két qua nghién ctru.

Dong thoi, sinh vién cling s€ dugc trién khai mot du an nghién ctu thyc té trong

khuon khd mot nhém (tir 4-6 ngudi), trén co s d6 cho phép sinh vién Gng dung nhiing

kién thirc dd hoc vao diéu hanh mot du an trién khai trong thuc té.

8. Chuin diu ra hoc phian (CLO)

Ma CbR L
TT a N Tén chuan dau ra
hoc phan
1 cLOL Ap dung duoc cac 1y thuyét nén tang va tién trinh nghién
ctru marketing vao thuc tién nghién ctru marketing
Lap ké hoach nghién ctru cho mét dy an nghién ciu
2 CLO2 .
Marketing
3 CLO3 | Phén tich dit liéu trong nghién ctru Marketing
4 CLO4 | Trién khai mot du 4n nghién ctru Marketing
C6 ky ndng truyén thong noéi va viét bang Tiéng Viét va
5 CLOS y nang truy g g g VI
Anh
6 CLO6 | C6 k¥ nang lam vi¢c nhém hi€u qua




Ma tran quan hé chuén dau ra hoc phén va chuén dau ra chuong trinh
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Chu thich:

— Introduce: Chuan dau ra chuong trinh (PLO) khong nhét thiét phai duoc chuyén tai
thanh chuan dau ra hoc phan (CLO) (ndi dung “Introduce” gan voéi chuan dau ra
chuong trinh khong can thé hién trong chuan dau ra hoc phan), c6 hoat dong gidi thi¢u
so bg, khong c¢6 hoat dong kiém tra, ddnh gia trong hoc phan do.

— Teach: PLO phai dugc chuyén tai thanh CLO (ndi dung Teach phai dugc thé hién rd
trong CLO mon hoc), c6 hoat dong giang day chinh khoéa, c6 hoat dong kiém tra, danh
gia.

— Utilize: khong nhat thiét PLO phai dugc chuyén tai thanh CLO, khong c6 hoat dong
giang day, sinh vién chi st dung nhirng kién thtrc / k§ nang da c6 & mon hoc trude do
dé hoc va/ hodc danh gia & moén hién tai.

9. Nhiém vu cua sinh vién

- Sinh vién phai chuan bi cho budi hoc trén 16p béng cach doc trudce cac tai li€u theo
yéu cau cla giang vién, danh thoi gian dé 1am cac bai tap va vi du.

- Gido vién rat khuyén khich sinh vién dit ciu hoi vé nhitng van dé chua hiéu va
mudn phat trién sdu hon. Muyc tiéu ciia mdi chuong cho biét nhimg van dé ma sinh vién
can phai ndm trong chuong d6. Cach tot nhat dé nim vimg céc chu dé 1a nghién ctu va
giai quyét cac cau hoi, tinh hudéng cung cap & mdi chuong, diéu nay rét hitu ich cho sinh
vién dé ndm duoc cac khai niém va kiém tra mirc d6 hiéu biét ciia minh vé cac vén dé.

- Thoi gian yéu cau sinh vién c6 mit trén 16p 1a theo quy dinh hién hanh ciia B

Giao duc va Pao tao.




- Dy an nhom nghién ciru Marketing: Bai tdp nhom (4-5 sinh vién) Thyc hién mot
du &n nghién ctru Marketing.
10. Tai liéu hoc tap
10.1. Giao trinh

TL1. William G. Zikmund, Barry J. Babin, Essentials of Marketing Research, 4th/5th
Edition, (2015), Cengage.

TL2. Nghién ciru marketing - Ly thuyét va thwe hanh - Lé Thé Gi6i (Chui bién)
Nguyén Xudn Lan, Bang Céng Tudn, Lé Van Huy, Nguyén Thi Bich Thity, NXB Thong ké
(2006).

10.2. Tai liéu tham khdo

TK1. Dawn Lacobucci, Gilbert Churchill, Marketing research: methodological

foundations, 10th Edition (2010), South-Western College Pub .

11. Thang diém: Theo thang diém tin chi.
12. Nbi dung chi tiét hoc phin

CHUONG 1
TONG QUAN VE NGHIEN CUU MARKETING

1.1. Nghién ctru marketing
1.1.1 Dinh nghia nghién ctru marketing
1.1.2 Phén loai nghién ctiru marketing

1.1.3 Hé thong thong tin marketing va hé thong hd trg ra quyét dinh

1.2. Vai tro clia nghién ciru Marketing trong viéc ra quyét dinh quan tri
Marketing
1.3 Tién trinh nghién ciru Marketing

1.3.1 Nhu cau nghién ciru dé c6 thong tin

1.3.2 Cac giai doan cua tién trinh nghién ciru Marketing
1.4 Pé xuat nghién ciru Marketing
1.5. Nganh nghién ciru Marketing

1.5.1 Cac loai hinh cong ty nghién ctru Marketing



1.6

2.1.
2.2.

2.3

1.5.2
1.5.3
1.54

TLI1.

2.2.1
2.2.2
2.2.3

K§ ning trong mot nganh ludn thay doi
Nganh nghién ctru Marketing Viét Nam
Nhirng xu huéng tiép can méi trong nganh nghién ctru Marketing
Vin dé dao dirc trong nghién ciru Marketing

Tai li¢u hoc tap
Poc chuong 1 va 2, gido trinh William G. Zikmund, Barry J. Babin,
Essentials of Marketing Research, 4th/5th Edition, (2015), Cengage.
TL2. Doc chuong 1, Nghién ciru marketing - Ly thuyét va thwc hanh - Lé Thé
Gidi (Chii bién) Nguyén Xudn Lan, Pang Cong Tudn, Lé Vin Huy, Nguyén
Thi Bich Thity, NXB Thong ké (2006).

CHUONG 2
XAC PINH VAN PE NGHIEN CUU MARKETING

TAm quan trong ciia xac dinh van dé nghién ctru
Xac dinh vain dé nghién ciru
Nghién ctru tham do
Tién trinh x4c dinh van dé nghién ctru
Xac dinh gia tri cua thong tin nghién ctiu
Danh gia du an nghién ciru
Tai li¢u hoc tap
TL1. Poc chuong 3, gido trinh William G. Zikmund, Barry J. Babin,
Essentials of Marketing Research, 4th/5th Edition, (2015), Cengage.
TL2. Poc chuong 2, Nghién ciru marketing - Ly thuyét va thwe hanh - Lé Thé
Gidi (Chii bién) Nguyén Xudn Lan, Pang Cong Tudn, Lé Vin Huy, Nguyén
Thi Bich Thity, NXB Thong ké (2006).

CHUONG 3
PHUONG PHAP THU THAP DU LIEU TRONG NGHIEN CUU
MARKETING



3.1

3.2.

3.3.

3.4

3.11
3.1.2
3.1.2

3.2.1
3.2.2

33.1
3.3.2

34.1
3.4.2
3.4.3
344

Dir li¢u
Gidi thidu
Phan loai dir liéu
Str dung dir liéu thr cip va so cdp trong nghién ciru marketing
Cic phuwong phap thu thép dir li¢u so cAp trong thiét ké nghién ciru
tham do
Théao luan nhom tap trung (Focus Groups)
Phong van chuyén sau (In-depth Interview)
Cac phuong phap thu thip dir liéu so cap trong thiét ké nghién ciru méd
ta
Phuong phép diéu tra
Phuong phap quan sat
Cac phuong phap thu thap dir liéu so cap trong thiét ké nghién ciru
nhan qua
Céc loai bién str dung trong thiét ké thuc nghiém
Gia tr1 va dg tin cay trong thiét ké nghién ctru thyc nghiém
Céc loai thiét ké nghién ctru thuc nghiém
Thtr nghiém thi truong (Test marketing)
Tai liéu hoc tap
TL1. Boc chuong 6,7,8 giao trinh William G. Zikmund, Barry J. Babin,
Essentials of Marketing Research, 4th/5th Edition, (2015), Cengage.
TL2. Chapter 5- Nghién ctru marketing - Ly thuyét va thuc hanh - Lé Thé
Gidi (Chi bién) Nguyén Xuan Lan, Pang Cong Tuan, Lé Van Huy, Nguyén
Thi Bich Thuy, NXB Thong ké (2006).

CHUONG 4
PO LUONG VA THANG PO



4.1.

4.2.

4.3.

4.4.

5.1

411
4.1.2
4.1.3

421
4.2.2
4.2.3
424

43.1

4.3.2

4.3.3

441
442

5.2.1

Khai quat chung vé do lwong
Dinh nghia vé do ludong
Y nghia ctia do ludng trong nghién ciru Marketing
Khai niém nghién ctru (Concept)
Cép dé thang do
Thang do dinh danh
Thang do thtr tu
Thang do khoang
Thang do ty 1€
Thang do thai d trong nghién ciru diéu tra
Y nghia cta viéc do luong thai do
Ban chét cua thai do
Céc loai thang do thai d6 va hanh vi pho bién
Mt s6 van deé lién quan dén thang do
Cac quyét dinh khi sir dung thang do
Mot s6 16i can luu y khi do luong
Tai li¢u hoc tap
TL1. Poc chuong 10, gido trinh William G. Zikmund, Barry J. Babin,
Essentials of Marketing Research, 4th/5th Edition, (2015), Cengage.
Chapter 6- Nghién ctru marketing - Ly thuyét va thuc hanh Lé Thé Giéi
(Chu bién) Nguyén Xuan Lan, Pang Cong Tuin, Lé Van Huy, Nguyén Thi
Bich Thuy, NXB Théng ké (2006).

CHUONG 5
THIET KE CONG CU THU THAP DU LIEU-
THIET KE BAN CAU HOI

Thiét ké ban ciu héi

Khai ni¢m ve ban cau hoi



5.2

6.1.
6.2.
6.3.

6.4

6.5

6.6

5.2.2
5.2.3

6.3.1
6.3.2
6.3.3
6.3.4
6.3.5
6.3.6

6.4.1
6.4.2
6.4.3

6.5.1
6.5.2

Muc dich cua ban cau hoi
Céc budc cua qua trinh thiét ké ban cau hoi

Thiét ké biéu miu quan sat

Tai li¢u hoc tap

TL1. Boc chuong 11, giao trinh William G. Zikmund, Barry J. Babin,
Essentials of Marketing Research, 4th/5th Edition, (2015), Cengage.
Chapter 7- Nghién ctru marketing - Ly thuyét va thuc hanh - Lé Thé Gidi
(Chu bién) Nguyén Xuan Lan, Ding Cong Tuén, Lé Vin Huy, Nguyén Thi

Bich Thity, NXB Thdng ké (2006).
CHUONG 6
CHON MAU VA TO CHUC THU THAP DU LIEU

Vai tro ciia chon miu trong tién trinh nghién ciru marketing
Nhitng khai niém co' bin vé chon miu

Tién trinh phat trién mét ké hoach chon méu

Budc 1: Xac dinh téng thé muc tiéu

Budc 2: Lua chon phuong phép thu thap dir 1iéu

Budc 3: Xac dinh khung 14y mau

Buéc 4: Lya chon phuong phap chon mau thich hop

Budc 5: Xac dinh quy mo mau va ty 18 tiép xtc tong thé

Budc 6: Trién khai ké hoach tac nghiép va thuc hién chon mau
Cac phuong phap chon méu

Céc phuong phap chon miu phi xac suit

Cac phuong phap chon miu xac suat

Xac dinh thiét ké chon mau hop li

Xic dinh qui m6é miu

Cach tiép can dinh tinh khi x4c dinh qui m6é mau

Céch tiép can dinh luong khi x4c dinh qui mo mau

Té chirc thu thap dir liéu



7.1.

7.2.

8.1.

8.2.

TLI1.

7.11
7.1.2
7.1.3
7.1.4

7.2.1
1.2.2

8.1.1
8.1.2
8.1.3
8.14
8.1.5

8.2.1

Tai li€u hoc tap
Poc chuong 12 va 13, gido trinh William G. Zikmund, Barry J. Babin,
Essentials of Marketing Research, 4th/5th Edition, (2015), Cengage.
CHUONG 7
PHAN TiCH DU LIEU
Chuéin bi phén tich dir li¢u
Kiém tra ban cau hoi
Hiéu chinh dir liéu
Ma hoa dir liéu
Nhap dit liéu
Phan tich dir liéu
Khai quéat chung vé phan tich va dién giai dir liéu
Phan tich dir li¢u
Tai li¢u hoc tap
TL1. Poc chuong 14 va 15, gido trinh William G. Zikmund, Barry J. Babin,
Essentials of Marketing Research, 4th/5th Edition, (2015), Cengage.
Chapter 8- Nghién ciru marketing - Ly thuyét va thue hanh - Lé Thé Gioi
(Chti bién) Nguyén Xuan Lan, Pang Cong Tuan, Lé Van Huy, Nguyén Thi
Bich Thuy, NXB Théng ké (2006).
CHUONG 8
SOAN THAO VA THUYET TRINH BAO CAO NGHIEN CUU

Soan thido bao cao nghién ciru

Vai tro cua bao cdo nghién ctru

Nguyén tic chung khi viét bao cao nghién ctru

Tién trinh chuén bi va thuyét trinh bao céo nghién ctru
Céu triic bao c4o nghién ctru

T6 chtrc viét bao cao nghién ctru

Thuyét trinh bao c4o nghién ciru

Muc dich ciia thuyét trinh bao cao nghién ctru



8.2.2  Cac cong cy hd trg thuyét trinh bao cdo nghién ciru
8.2.3  Thuyét trinh hiéu qua
8.3 Poc bao cao va danh gia du an nghién ciru Marketing
8.3.1 Doc bao cao
8.3.2 Danh gia du 4n nghién ctru Marketing
8.4 Bai bao nghién ciru
8.4.1 Bbcuc
8.4.2 Qua trinh danh gia bai bao nghién ctru
Tai li¢u hoc tap
TL1. Doc chuong 16, gido trinh William G. Zikmund, Barry J. Babin,
Essentials of Marketing Research, 4th/5th Edition, (2015), Cengage.

13.  Ma trian quan hé chuin dau ra (CLO) va ndi dung (chwong) hoc phan

Chuong - N ™ < ey ©
thir Tén chuong 919|999 |9
o ®) ®) o o o
Tong quan vé nghién ctru Marketing X X
Xac dinh van dé nghién ciru Marketing X X X X X
3 Phuong phap thu thap dir li¢u trong X X X
nghién ctru Marketing
4 Do luong va thang do X X X X X
5 Thiét ké cong cu thu thap dit liéu X | X X | X | X
6 Chon mAu va t6 chtrc thu thap dir liéu X | X X | X | X
7 Phan tich dir liéu X X X
3 Soan thao va thuyét trinh bao cdo nghién X X X X
clru

14. MGbi quan hé giira chuin diu ra hoc phin (CLO) va phwong phap giing day,
hoc tap (TLS)

Nhom
S . Tén phwong phap giang o118 31818
! Ma day, hoc tap (TLS) phuong | =5 121 2 J) 3| 2
T 4y, NOC Ly phap o |0 | O OO0 | O
1 TLML Giai Ehlch Expl icit 1 x| x| x| x
cu thé Teaching




Thuyét

2 TLM2 o Lecture
glang
Tham Guest
3 TLM3 luan Speaker
Giai
R, A Problem
4 TLM4 quet van Solving
de
Tap kich . .
5 TLMS ndo Brainstormi
ng
Hoc theo
6 TLM6 | tinh Case Study
huong
7 | TLM7 | Péng vai Role
Playing
8 TLM8 | Tro choi Game
Thuc tap, . .
9 TLM9 thue t& Field Trip
10 | TLMm10 | [rann Debate
luan
11 | TLM11 | Thao luan Discussion
Hoc Peer
12| TLM12 nhom Practice
13 | TLm1g | CAuhoi Inquiry
201 mo
Du an
nghién Research
ctru/ Project/
14| TLMl4 Nghién Independent
ctru doc Study
lap
Technology-
15 | TLM15 EQZ;WC Based
y Methods
Bai tap ¢ Work
16| TLMI6 nha Assigment
17 | TLM1L7 Huéng Seminar/Tut

dan

orial




18 | TLMI8 | Biéudidn | o 3
19 | TLM19 | Mo phong | Simulation 4
20 | TLM20 fg‘;pg}ﬁ‘-e?; Jigsaw 5
15. Phan bd thoi gian theo s tiét tin chi cho 3 tin chi (1 tin chi = 15 tiét)
S6 tiét tin chi Phuong phap
Chuong giang day
Tén chuong - )
thir Ly Thuc hanh/ | Tong
thuyét | thao luan® sb
1 Téng quan vé nghién ciru 4 2 6 TLM 1,2,6
Marketing
5 Xac dinh van dé nghién 3 3 6 TLM 1,2,6,14
ctru Marketing
3 Phuong Phép thu thap dir 3 2 5 TLM 1,2,14
liéu so cap
4 Do luong va thang do 4 2 4 TLM 1,2,6,14
. Thiét ké cong cu thu thap ) 2 A TLM 1,2,14
dir li¢u
6 Chon miu va to chic thu . 1 5 TLM 1,2,6,14
thap dir licu
7 Phan tich dir liéu 5 7 TLM 2,6,11,14
o Soan thdao va thuyét trinh 5 9 1 TLM 1,2,6,14
béo cao nghién ctru
Tong 22 23 45 | TLM 1,2,6,14

Ghi chi: So gio thuwc hanh/ thao lugn trén thuc té sé bcfng 6 tiét thue hanh/ thédo

ludn trén thiét ké x 2.




16. Méi quan hé giira chuin diu ra hoc phian (CLO) va phwong phap danh gia

(AM)
S Tén . . Nhom — N ™ < | o ©
. phuong phap danh 5 lo | o 510 | o
N ié P |0 |8 |0 |3 3|0
T phap
Danh gia
R Attendence
1 AM1 c[Juyen Check 1 X | X | X | X X
can
Danh gia Work
2 AM2 bai tap Assigment ! X X
3 | AM3 fl)lin%tgla Oral 1 X X | X | X
Yy Presentaion
trinh
banh gia
4 AM4 | hoat Performance 2
dong test
Nhat ky Journal and
5 AM> thuc tap blogs 2
6 AMG6 Klen} tra Essay 2
tu luan
Kiém tra .
7 | AM7 | trdc Multiple 2
o choice exam
nghi¢m
Bao v¢
8 AMS8 v@thi Oral Exam 2 X X X
van dap
, Written
9 AM9 Bao cao Report 2 X X X X
Danh gia
10 | AM10 | lamviee | reamwork 2 X X X
. Assessment
nhom
Bao cao Graduation
11 | AM11 | khoa Thesis/ 3
luan Report
12 | AM12 | Khéac 4




17.

K¢ hoach kiém tra, danh gia

ST ‘ Phuwong Ty H ~ o < o ©
> |Tuan| Noi dung phap | 18 |9 |9 |9 | 9|19 |9
danhgia| (%) | © | © | © | © | © | ©
1 | 115 | Chuong 17, a1 o 00 | X X X
Case studies
Research
2 7-8 | Proposal/Post AMg,9,1 20% | X X X X
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Xac nhan cua Khoa/Bo mon




